


Technifex created a 
12-foot fiberglass 
f i g u r e  w i t h  
programmable f i ber  
opt i cs to illustrate 
the effects of  
prostate cancer for  
Amgen, Inc.

Old Navy asked Technifex to build these "kicking legs" for 
stores located throughout the U.S.

Technifex produced several mechanical 
displays for the new Paci fic Bel l  
Stadium in San Francisco, including 
"Rusty" a 14-foot robotic ballplayer. The 
14-foot figure has 18 programmable 
moving parts. The attraction was designed 
and produced by The Floating Expo.

Water, specialized 
l i g h t i n g ,  f o g ,  
proj ect i on and 
mechanical effects 
were used to recreate the haunting of the Queen Mary in The Ghosts and Legends 
attraction. The show was designed and produced by Renaissance Entertainment. 

Technifex produced a series of interactive kiosks for the 
German pavilion at the Hannover Expo 2000. The exhibits 
use Techniscanª , Technifex's patented simulated 
holographic display system that allows two-dimensional, 
animated characters to move about a miniature, three-
dimensional set.

There’s more than one way to create a special effect and many ways to 
use them. In each issue, the Technifex Picayune, will ask one of 
Technifex’s senior designers to share his or her expertise with our 
readers. This month Joe Starr, Executive Vice President of Technifex 
will shed some light on fog. 

Technifex Picayune: Joe, what is special effects fog? 
Joe Starr:  First of all, don’t confuse fog with theatrical smoke. They can be used to 
achieve the same effect but smoke has a chemical base, fog is water-based. There’s no 
difference between effects fog and the fog you find in nature.  

Picayune:  What can you do with it?
Starr: Fog is one of the most versatile effects we have. There’s the atmospheric effect 
where you fill an area with fog to re-create a natural fog bank, much like you’d see in a 
haunted graveyard scene. Fog can be used to conceal and reveal something from the 
audience. There are many ways to use fog effects.  Last year, we combined special effects 
lighting and fog to simulate a tunnel of flames at the Valhalla ride in Blackpool Pleasure 
Beach. 

April
Trade Show Convention and Annual Meeting

National Indian Gaming Association 
April 10-11; Albuquerque, NM

Tel: 202-546-7711 

Spring Conference
International Council of Shopping Centers

May 20-23; Las Vegas
Tel: 646.728.3800 

Large Format Film Association Conference
May 17 – 20; Los Angeles, CA

Tel: 949.831.1142 

June
Trends in Leisure Entertainment (TiLE)

Andrich International
June 12-14; London, UK

Tel: 44.01985.846181 

1 It's that "damned" ship again!
2 What MAPO does
3 The Smart Theater Systems has it
4 Home of Valhalla
5 Technifex's version shoots water
6 Think Technifex  
7 Not water
8 A hit at IAAPA 2000!
9 A common fi lm and video effect
10 Techniscan is more versati le
11 Often accompanies smoke
12 A popular party feature in the 60's 
13 Think HiDef
14 Not fire  
15 Jim Carey and Islands of Adventure have this in common.
16 Think Chads and Freddie Krueger 
17 Popular winter effect; bad TV reception
18 One of the most versati le special effects

19 A favorite Technifex communication's client
20 A theme park that's a national landmark

See the next edition of 
the Technifex Picayune 
for the answers.
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Just For FunJust For Fun

Trade ShowsTrade Shows

           
Here's an alternative to those mindless games of computer Solitaire (Oh, come on..we saw you switch to that spreadsheet!)
Circle the words in the puzzle 
which match the clues. 
Hint: Think Technifex

Come visit us at these shows!

                                                                       Picayune: How do you create fog? 
Starr: There are two methods we can use to create fog: mechanically breaking water into fine particles, or condensing water by 
applying a refrigerant. You might have heard of Mee Fog…that’s a mechanical system. Two popular refrigerants are liquid nitrogen 
(LN2) and CO2. Both methods have advantages and disadvantages. 

                                          Picayune:  How do you decide which method to use?  
Starr:  It depends on how much fog you need and how fast you need it. Mechanical systems work slower and can’t 
generate as much volume. An LN2 system can fill a room with dense fog in less than ten seconds. Refrigerant 
systems are also much more expensive. The appropriate system is determined by several basic parameters: What do 
you want the fog to do? What should it look like? How often will it run? Under what conditions will it operate?  Once 
you have the answers, talk to an effects designer.  He or she can suggest what kind of fog system is best for you.
 
Joe Starr has been in the special effects industry since 1975. Over the years, he developed effects for museums, zoos, and 
theme parks worldwide. Joe was the Responsible Designer for special effects in the General Electric "Horizons" pavilion at EPCOT 

Center and developed special effects for many major motion pictures. One of 
his designs was considered for a technical award by the Motion Picture 
Academy. Joe has been married to his wife Cheri for 30 years. They have two 
daughters Krysta and Allison.  

A ghostly red light travels across the bottom of a 
fog-filled swimming pool.  Technifex used a 
mechanical fog system for the effect.



A Message from Monty Lunde, 
President of Technifex FeatureFeatureSmart 

Theater 
Systems Is A Hit at IAAPA

Technifex collects four 
THEA Awards 

Technifex collected four THEA Awards at the 2000 Themed 
Entertainment Association awards banquet, including one 
for James CameronÕs Titanic: The Experience. Technifex was 
the Show Producer for this multi-million dollar special 
effects attraction at Fox Studios Australia. 

Other award winning attractions that Technifex made 
contributions to include: 

�
This is the first issue 

of the quarterly 
Technifex Picayune. 
Our goal is to keep 
you up-to-date on 
what is happening 

here at Technifex, 
provide a few useful 

facts and even a little 
humor.   We hope you enjoy. 

                  																								                          
      Since the founding of Technifex in 1984, we 
have witnessed a tremendous evolution in the 
themed entertainment industry.   Technifex is 
approached on a daily basis by potential 
clients in markets we hadn’t dreamed of 
penetrating twenty years ago.   Shopping mall 
developers, zoos, corporate brand centers, and 
even freshly minted "dot com" companies are 
d i s co ve r i n g  t h e  a d va n t a g e s  t h e m e d  
entertainment can bring to their marketing and 
public relations efforts.   With the expansion of 
our client base, we have also expanded the types 
of products and services Technifex offers to our 
clients.  Over the last several years, we have 
successfully transitioned from being a custom 
special effects house to the producer of entire 
themed attractions.  Another offshoot of our 
expansion has been the forming of Technifex 
Products. This new company focuses on the R&D, 
production and licensing of "off-the-shelf" 
entertainment systems.  We’ve already released two 
highly successful products this year, The RIG and 
Smart Theater Systems (see articles in this issue). 
This fall, my partner Rock Hall and I also founded Santa 
Clarita Events Company to produce live events.  Our 
first production was Haunted Knightmare Mansion, 
a 20,000 square foot haunted house attraction 
that was staged in Valencia, California.

      Through increased marketing, diversification and 
the development of successful products, we plan to 
continue to grow Technifex and remain a valuable 
member of the themed entertainment industry.  We 
wish you the best of luck in 2001 and hope to work 
with you in the near future.
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"Our new Smart Theater Systems attracted a lot 
of attention at the IAAPA this year," said 
Technifex Chairman Rock Hall.  The Smart 
Theater System was developed jointly by 
Technifex and Oceaneering Entertainment. With 
moving seats and special effects like scent, 
sound, water spritzers, fog and air blasts, it 
turns any theater into an interactive 
experience. "I donÕt think any of us at 
Technifex or Oceaneering expected such a great response," said Hall.  "Many 
designers and park owners are seeing 4D theaters as the hot new trend in both the 
educational and entertainment industries. 
WeÕre talking to all the major parks right now 
about installing our seating systems into 
future attractions."

¥ General Motors /  Epcot Test Track 
¥ COSI Columbus Visitor Experience 
¥ Universal's Islands of Adventure 

TechnifexÕs newest division, 
Technifex Products unveiled THE 
RIG at the Lighting Design 
International conference in Las 
Vegas. It is one of the first moving 
lighting effects developed for 
Ultra-violet light fixtures. 
Originally developed for themed 
attractions, lighting designers 
are now finding uses for THE RIG in 
restaurants, casinos, retail 
exhibits, even bowling alleys. THE 
RIG can generate water ripple, fire, 
rain or waterfall effects.

Technifex Products Introduces
THE RIG

RIPPLE WITHOUT
THE

 WATER
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